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FINANCIAL YEAR 2020

KEY ACHIEVEMENTS

THE YEAR IN REVIEW

FINANCIAL YEAR 2020

The Funding Network Australia (TFN) brings people together to find, fund and
support grassroots social change programs that directly help people in need.
Building on seven years of consistent growth and a 2019 financial year that saw 49%
year-on-year growth, we started the year with ambitious targets to increase our
impact on grassroots non-profit organisations, while introducing new strategies to
deepen the culture of giving in Australia.
While the year was tracking well, the onset of COVID-19 led to a challenging second
half of the financial year. Fortunately, thanks to the agility of our team and the
generous committed support of our partners and network, we successfully overcame
a number of obstacles to deliver TFN Virtual events from April 2020. This gave us new
ways to engage our community and continue to support non-profits at a time when
financial aid was needed most.
During the financial year (to 30 June 2020), TFN facilitated over $2.7 million for 52
non-profit programs, bringing our total impact to-date to over $15.5 million. While
the pandemic prevented us from running some of our scheduled events and impacted
our revenue growth, we found a new way to deliver our events, which provides
exciting opportunities to scale and extend our reach in the future.
Note: Figures used throughout this review are for the year ended 30 June 2020 unless otherwise stated

OUR VISION

$2.7 million

52

facilitated

grassroots non-profit programs
and social enterprises supported

$475,000
financial leverage post-event

349

non-profit leaders coached

A more equal society with a social sector that has access
to the connections and resources it needs to thrive.

16

live crowdfunding events

OUR PURPOSE
To build the capacity of grassroots non-profits, 		
deepen the culture of giving and facilitate 			
greater community engagement.

4

292

supporters connecting directly
with non-profits after events
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A MESSAGE FROM
THE CHAIR

A MESSAGE
FROM THE CEO

The last 12 months has been a remarkable,
challenging and rewarding experience all
condensed into a single year.
I proudly took over as Chair of The Funding Network
from Mark Osborn in March 2020, filling big shoes
following his five years of leadership. My transition to
the role of TFN Chair also coincided with our first and
last live event of 2020. Only a few weeks later Australia
was thrust into lockdown due to the COVID-19
pandemic. Across the sector, fundraising events were
being cancelled and organisations like TFN were
forced to evaluate what was possible amidst a cloud
of uncertainty. I cannot express how proud I am of the
TFN team, our partners, funders, network, and board
for relentlessly moving forward with such positivity
and purpose to deliver our first TFN Virtual Live event
just weeks after the start of lockdown. You have all
demonstrated an overwhelming determination and
spirit of generosity, proving that the power of collective
giving is stronger than ever in our community at a time
when TFN’s mission is more important than ever.

adaptation to our service delivery, other highlights
during the financial year included our first TFN Live
event in Adelaide and a very special milestone - TFN’s
100th event - which was fittingly celebrated with one
of our founding partners, the AMP Foundation. TFN’s
board saw a few changes during the year with Mark
Osborn stepping down as Chair and TFN alumni Chris
Raine completing his tenure as Director. On behalf of
the board and extended TFN family, I want to thank
Mark and Chris for their exceptional commitment and
contribution as board members. We look forward to
announcing new board appointments early in 2021.
Though challenging, this year has been a true example of
the spirit of TFN, proving that no matter the challenges,
we are stronger together. A heartfelt thank you to
everyone who has been part of this journey and success.
Sincerely,

That first pilot event ended up to be a thrilling success,
which has since resulted in over 2,000 people joining
15 virtual TFN events from home, raising an astounding
$2.2 million by 30 November. As well as this huge

Shaun Kamler, Chair

“Though challenging,
this year has been
a true example of
the spirit of TFN,
proving that
no matter the
challenges, we are
stronger together.”
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It has certainly been an unforgettable year for all of
us. Let me start by expressing my gratitude to you,
our funders, supporters and network, for staying
with us and believing in us. Together, we tipped the
TFN Live model on its head and kept the fundraising
wheels turning at a time when the sector needed us
more than ever.
In a year that saw catastrophic bushfires closely followed
by a pandemic, the need for financial support increased
across the sector. Our mission became more important
than ever and we are so thankful to have facilitated
an incredible $2.7 million to non-profit programs this
financial year, helping to propel our total facilitated to
over $15.5 million to support Australians in need. Thank
you for making this possible.
In a year of lockdown and restrictions it is easy to forget
that ahead of our move to virtual events, we had plenty
of opportunity to still connect in person and celebrate
what TFN is all about: bringing people together for good.
We kicked off the financial year with a number of firsts
including TFN Early Years for the younger members of
our network, our first event in Adelaide and our very first
regional affiliate event in Wangaratta, VIC. We also held
TFN Live events in Sydney, Melbourne and Canberra. But
as the impact of COVID-19 unfolded, we quickly took
stock and decided to adapt our TFN Live event format
to the virtual world. While this was at times a daunting
undertaking, it has been a career highlight to work
alongside the TFN team to deliver such inspiring events
that still manage to capture the magic and energy of
our in-person events. We have been blown away by the
generosity and support we have seen at our TFN Virtual
Live and White Label events.
Another highlight of the year was the update to
our 2017 Impact Evaluation, which is detailed later
in this review. Undertaken by our friends at Social
Ventures Australia (SVA), the 2020 Impact Evaluation
demonstrates that TFN continues to be transformational
and is having a significant and long-term impact on our
non-profit alumni.

“We have been blown
away by the energy,
generosity and support
we have seen at our TFN
Virtual Live and White
Label events.”
It has certainly been an eventful 12 months. As always,
we could not have done it without the unwavering and
generous support of our big-hearted community. To our
funders, network, partners, alumni, pitch coaches, MC’s
and board, we thank you from the bottom of our hearts
and look forward to navigating the next exciting phase of
our journey together.

Sincerely,

Julie McDonald, Chief Executive Officer

TFN Annual Review 2020
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OUR THEORY OF CHANGE

IMPACT EVALUATION
2020 SNAPSHOT

FOR GRASSROOTS NON-PROFITS
Issues for
non-profits &
social enterprises
(current state)

Immediate
consequences

Outcome
(future state)

Lack of access to
funding and resources

Easy and supportive
application process

Funding, exposure,
efficient access
to networks for
future support and
resources

Greater reach
through heightened
brand awareness and
stronger networks

Difficult to attract
and retain talent

Pitch coaching,
marketing and
mentoring

Increased belief in
programs and
confidence in pitching
and storytelling

Improved ability
for grassroots
organisations to
serve more people

Lack of access
to networks

Crowded
social sector

8

TFN activities

Crowdfunding event
providing access to
donors, supporters and
volunteers
Ongoing support for
TFN Alumni network

In 2020, TFN commissioned an Impact Evaluation to better
understand the longer-term outcomes that we create for
non-profit organisations and social enterprises. It builds
on a 2017 impact evaluation conducted by Social Ventures
Australia (SVA) and again underscores the significant and often
transformational benefits of fundraising, pitch coaching and
other supports TFN provides. Over the past three years, TFN
has continued to expand the range of services and support we
offer to our alumni network, resulting in considerable gains in
every major measure of impact.
This updated evaluation contains the findings of a survey,
interviews and other data collected by TFN and reviewed by
SVA, which together provide a rich picture of the continued
impact of TFN on the organisations we serve. The full report
can be found on our website.

2017

2020

Average rating of overall positivity of the experience for alumni (out of 10)

8.9

9.1

Average rating of overall positivity of working with TFN
(out of 10)

8.5

9.0

Alumni that say TFN had a critical or important impact on their ability
to get to where they are now

68%

85%

Alumni that say that financial donations received as a result of
TFN event were extremely or very valuable to their organisation

80%

90%

Alumni that say relationships formed, marketing and promotions
and other non-monetary elements of TFN (combined) were extremely
or very valuable to their organisation

38%

50%

TFN Annual Review 2020
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KEY INSIGHTS

TFN ALUMNI

FROM OUR IMPACT EVALUATION 2020

IN THEIR OWN WORDS
The social entrepreneurs who have participated in our pitch coaching and presented at our
events explain in their own words what the TFN experience has meant to their organisation.

TFN continues to play a key role in
the growth of grassroots		
non-profits:
Early-stage non-profits and social
enterprises (under $100,000 annual
revenue) continue to gain the most
benefit and TFN has a ‘critical’ impact for
more established organisations as well
(up to $500,000 annual revenue).

Fundraising continues to be the
most valuable aspect of the TFN
experience.

Alumni reflect very positively on
their TFN experience:
Overwhelmingly alumni continue
to express positive experiences.
The professionalism of TFN, well
organised events and activities,
and the friendly and supportive
team contributed to the overall
experience.

Non-monetary benefits are also
highly valued.

Majority of alumni continue to
feel that the funding received is
very or extremely valuable to their
organisations.

Many alumni mentioned the
non-monetary elements
of the program as having a
longer-term and sometimes
even more significant impact
than the financial gains.

Pitch coaching continues to receive
praise from alumni.

Relationships made are
especially valuable.

TFN’s pitch coaching was
considered a valuable element
of the program.
Smaller organisations found
it most beneficial and most
organisations continue to use
the skills they learned.

Increased credibility with donors.
Consistent with 2017, the majority
of alumni felt their credibility
increased as a result of being
involved with TFN which often
resulted in additional funding
opportunities or new relationships.

Many alumni developed
important relationships with
nearly 70% rating relationships
and networks as either very or
extremely valuable (higher than
in 2017 - 58%).

Substantial importance of in-kind
donations and additional funding.
More than 80% of alumni received
some form of in-kind donation
(up from 65% in 2017), which
they considered to be ‘very’ or
‘extremely valuable’.
In-kind donations from corporate
sponsors seemed to be most impactful.
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“The overall experience,
the training, meeting local
connections etc was great,
but what was amazing was
that even though it was a
short working timeframe I
felt a very close connection
was developed, a high level of
support, a very safe space. [It]
feels like the team is wrapping
its arms around you.
Not just the one-toone training. It was
the whole package.
Culminating in
a great event
night. A team of
professionals
that gave me
confidence.”

“The entire TFN experience has been the most
valuable lesson in my 19 years in the NFP sector.
To gain the confidence in not only my own ability to
tell the story of our organisation but to be confident
that as an organisation we have much to be proud of
and there is genuine desire in community to see us
do well. It helped me to stand back and look at our
offerings through a different lens and understand
the value that our community
and key stakeholders see. It
helped me turn the table
in negotiations.

“The experience
with TFN was
priceless. Not
just for the
organisation as
a whole and the
funding that came
from the event but also
the personal development
through the pitch coaching.
I’ve used the knowledge from the pitch
practice continuously when presenting
the organisation to funders, donors
and at forums. It’s helped me be more
confident in communicating our
message to the public.”

I no longer go
into a meeting
“cap in hand”
when seeking
support, I go
in armed to
tell them why
they need
us and [why
they] would be
foolish to miss
out on such an
opportunity.”
“TFN do not just
provide a path to raise
funds they also provide
ongoing development and
support of your charity via the TFN Nonprofit Alumni Program that offers access
to their partner network.
[We] cannot speak highly enough of the
great work by TFN and how exciting it
was to be involved with their event.”
Excerpts taken from 2020 Survey Respondents

TFN Annual Review 2020
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TFN LIVE
NOTHING COMPARES
TO EXPERIENCING A
TFN LIVE EVENT

The power of the collective
comes to life at TFN Live,
our high-energy live
crowdfunding events held
across Australia and online.

TFN LIVE IMPACT AT A GLANCE
12 MONTHS TO JUNE 2020

8
Flagship
events

292

1,464

Donors connecting
with organisations
after events

Attendees

2 virtual
1 regional

$1.8

MILLION
facilitated

KEY HIGHLIGHTS

Financial Year 2020:
Piloted our TFN Rural and Regional
Affiliate program in rural Victoria
Delivered our first ever event in Adelaide
Celebrated our milestone 100th event in
partnership with the AMP Foundation
Adapted our model to deliver virtual
events so we could continue to facilitate
crowdfunding in the midst of COVID-19
restrictions
Completed our 2020 Impact Evaluation

$547,000

Leveraged post-event through
in-kind donations, pro bono
support & financial donations

53

Leaders coached

24
Non-profit programs funded

25
Event Partners

• We call for applications, research and
identify amazing causes.
• We undertake detailed due diligence on
six finalists.
• We invite an external panel to
select the final three to pitch.
• We teach them how to articulate their
story and funding needs in six minutes.
• We bring together a network of 		
like-minded people and organisations
who are looking for ways to do good.
• We deliver an exciting event, in person
or online, where our network is inspired
to give their money, time and talent.
• We promote direct connection and
volunteer opportunities with our causes.
• We report at regular intervals on the
impact of donations.

12
12

• We spread the joy of giving.
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SUPPORTER SPOTLIGHT
Q&A with
Helen Liondos
Manager, AMP Foundation
The AMP Foundation is a founding partner of TFN and
has played an invaluable role in our success through
its generosity over many years. What has kept you
involved with TFN?
We were originally attracted to TFN because the
concept was so smart – tapping into that human
willingness to help others, and doing so in a fun and
fast-paced manner. I think the human connection that
is so key to TFN kept us hooked. Our people really look
forward to these events and it gives them a chance
to get the inside stories on the charities. It is also an
exceedingly professional operation, which adeptly
communicates impact and nurtures connections.
This year we celebrated our 10th event with AMP and our
milestone 100th event. What was your favourite part?
As a founding partner of TFN, the AMP Foundation was
extremely honoured to be asked to host this special event
in late June. It served as a much-needed beacon of hope
after some very challenging months for our community.
With three fantastic grassroots charities, all founded
by AMP Tomorrow Fund grant recipients, and James
Valentine at the helm, it had all the elements that make
a TFN event so special – compelling stories and people
united by generosity who raised an incredible $265,000.

My favourite part of the night was my favourite part
of any TFN event – seeing the reactions on the faces
of our three charity founders when their target was
revealed. That moment is both overwhelming and
extremely validating for the presenters, people who
live and breathe their charity’s mission.
What did you think of our shift to virtual events this
year and how is it different from in-person events?
To be honest I wasn’t sure how the virtual event could
capture the energy and excitement of the live nights.
But it truly exceeded expectations. The virtual events
still have plenty of laughter, tears and the friendly
one-upmanship through the online chat function
coaxes guests to give collectively.

“I think the human
connection that is
so key to TFN kept
us hooked.”

SUPPORTER SPOTLIGHT
Q&A with
Diana Gray
Director, 5point Foundation
You’ve been long-term supporters of TFN. What keeps
bringing you back to our events?
The Funding Network presents 5point Foundation with
the exposure to grassroots organisations that we may
not otherwise come across. We know that thorough due
diligence has been undertaken and that we can explore
any funding opportunities that fit within our focus area
and vision.
Has there been a stand-out event or moment for you?
Having attended face to face events, the way TFN
transitioned to the virtual events is a stand out for
us. At a time when there was great uncertainty and
often an increase in demand on the services of these
organisations, TFN effectively continued the connection
of giving and brought hope that these organisations
could keep their doors open during COVID.
This year, with a shift to virtual events, what has been
the difference between virtual and in-person events?
Being national rather than state based allowed for an
increase in exposure for both donors and those pitching.

“At a time when
there was great
uncertainty and
often an increase
in demand on the
services of these
organisations,
TFN effectively
continued the
connection of
giving.”

We have enjoyed involving the whole family in the
events, which they otherwise may not have attended. It
provided a family activity during lockdown and raised
important questions and discussion topics. The virtual
events flowed well and it was great to see that the spirit
of giving remained strong.

14
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TFN RURAL & REGIONAL
AFFILIATE PROGRAM
Approximately 17,000
grassroots non-profits
operate in rural and regional
Australia and experience
significant challenges
accessing new funds,
volunteers, donors, and
in-kind support to deliver
services for those in need.

In late 2019, thanks to funding from June Canavan
Foundation and Foundation for Rural and Regional
Renewal (FRRR), we piloted our TFN Rural and
Regional Affiliate Program. Our goal was to take our
live crowdfunding event model to regional Australian
communities, upskilling them in the model and handing
over the process to run independently thereafter.
TFN live crowdfunding events are a transformational way
to bring a community together to address local needs.
Our events engage local businesses, individuals and
organisations to support local change-makers. Our aim is
to make philanthropy more accessible to overlooked and
underfunded rural and regional communities.
Our pilot event was held in the Rural City of Wangaratta
in Victoria, partnering with local host organisation and
community foundation Into Our Hands Foundation
(IOHF) to combine our live crowdfunding approach
with local knowledge, capacity and expertise. “Pitch Up
Wangaratta” helped us to explore how we might scale up
live crowdfunding in regional communities and served
as an ideal launch pad for ‘Give Wangaratta’, the IOHF
new endowment fund. Three local grassroots non-profits
pitched for funds to support disadvantaged families and
young people within the region. Over 100 people attended
and $65,700 was raised.

REGIONAL SPOTLIGHT
Q&A with
Sarah Thompson
CEO, Into Our Hands Foundation
Pitch Up Wangaratta was a pilot event to test our
Regional and Rural Affiliate Program. What did you
think of this event and how did it resonate with the local
community?
The community response to this event was a mixture of
curiosity, surprise and delight! Many in our community
would be familiar with attending fundraising auctions
and local charity events, but nothing like the experience
that the TFN format offers. The night was a real coming
together from cross sections of our town - business,
non-profit, community and government sector - and it
allowed people to really connect with some local issues
and ask themselves how they can help in a direct way. It
was truly a turning point for Wangaratta and we hope to
follow it up with a second event when restrictions ease.
What difference does the funding make to the local
community?

“It allowed people
to really connect
with some local
issues and ask
themselves how
they can help in
a direct way.”

I think the town was really proud of itself for raising
such an amazing amount for local needs in one night
and for matching contributing funders grants. The
funding of over $65,000 will enable all recipients to lift
their capacity and reach harder to engage groups in our
community.
Would you recommend the Rural and Regional Affiliate
program to other local communities?
Definitely! If you have a strong and generous community
spirit, I think it is a great way to support rural communities
to build their fundraising capacity, enhance social
wellbeing and cohesiveness and support local non-profit
capacity building. Rural communities often feel left out
or not at the table when it comes to funding decisions,
this model highlights how rural communities could
prioritise issues and causes and platform those issues in
front of their own community of givers to make change
and positive impact.

16
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EVENTS

AT A GLANCE
DATE

September 11

September 25

October 23

November 14

November 26

March 5

April 29

June 25

CITY

CANBERRA

SYDNEY

MELBOURNE

ADELAIDE

WANGARATTA

SYDNEY

VIRTUAL

VIRTUAL

SUPPORTED
NON-PROFITS

Bus Stop Films

KidsXpress

The Nappy
Collective

GOGO Foundation

Upper Murray
Family Care

Beddown

First Step

Dreams2Live4

$23,420

$86,450

$30,150

$11,426

$20,730

$75,242

$68,620

$74,107

The Farm in Galong

The Pyjama
Foundation

Anika Legal

JusticeNet SA

Alpine Valleys
Community
Leadership

Creating
Chances

CASSE

Autism Swim

$88,741

$25,980

$13,600

$23,000

$60,223

$54,350

$79,428

Stella Bella Little
Stars Foundation

Deadly
Connections

One Girl

Puddle Jumpers

Pangerang
Community House

Making Tracks
Far West NSW

Mindfull Aus

Pink Elephants
Support Network

$29,320

$87,477

$29,350

$14,240

$22,000

$66,597

Total:

Total:

Total:

Total:

Total:

Total:

$31,522

$84,262
PARTNERS
& MATCH
FUNDERS

$262,668 $85,480

Aspen Foundation

Anonymous

Clayton Utz

Canberra Airport

Good2Give

JBWere

$39,266
Adelaide Project
Zero

Clayton Utz

JBWere

Bendigo Bank

Cox

King & Wood
Mallesons

City of Adelaide

Deloitte

Don Dunstan
Foundation

Hands Across
Canberra

Macquarie Group

Independent
Group

Philanthropy
Australia

$69,450 $112,205
Total:

Total:

$65,730 $202,062 $192,420 $265,740
FRRR

Accenture

IOOF

AMP Foundation

Into Our Hands
Foundation

Macquarie
Group

Shadforth
Financial Group

Vivienne Court
Trading

June Canavan
Foundation

Victorian Women
Lawyers
Vivienne Court
Trading

Snow Foundation
Vibe Hotel
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TFN
LEARN
To bring even more
people together for
good, TFN offers
our live and virtual
events model,
pitch coaching and
impact storytelling
workshops to the
broader philanthropic
sector, companies and
local government.
With the revenue generated, we
can run even more TFN Live events
for grassroots charities, a win for
everyone. Find out more at:
thefundingnetwork.com.au/tfn-learn

Our TFN Learn platform
incorporates:

TFN LEARN
IMPACT AT A GLANCE
12 MONTHS TO JUNE 2020

8

WHITE-LABEL EVENTS

WHITE LABEL EVENTS:
We upskill and support corporate and
non-profit clients to run their own live
crowdfunding events ‘powered by TFN’
by sharing our expertise, methodology
and key elements of success.

24

NON-PROFIT
PROGRAMS FUNDED

$925,000
GENERATED
WHITE LABEL VIRTUAL EVENTS:
With so many events cancelled during
the pandemic, TFN has been able to
continue to support our clients with our
Virtual White Label offering, helping them
to keep their supporters and networks
engaged and funding their programs.

296
24
4

LEADERS
COACHED

PITCH COACHING
WORKSHOPS

IMPACT
STORYTELLING
WORKSHOPS

PITCH COACHING & STORYTELLING
IMPACT WORKSHOPS:
Our workshops help social change leaders
perfect the art of pitching and storytelling,
ultimately to engage new audiences and
secure more funding.

20
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WHITE LABEL SPOTLIGHT

PITCH COACHING
SPOTLIGHT
Q&A with
Caroline Stewart

You have now successfully hosted both in-person
and virtual White Label events with us. What was the
difference and what did you like about
the virtual experience this year?
The added bonus of having the event virtually is
that you can have a larger audience as you’re not
limited to an event venue. The overall planning for a
virtual event is shorter. The event was also used as a
tool to share with our donors, to let them hear from
our frontline staff on how their donations support
Wayside Chapel.
How have the funds raised through this year’s White
Label event supported your organisation?

“Wayside Chapel’s
virtual event was
an absolute hit...
The team at TFN
were there every
step of the way,
guiding and
supporting us
where needed and
were wonderful
to work with.”

22

The donations raised from our event in 2020
provided unconditional love, care and support for the
most vulnerable people in our community. The funds
allowed us to provide meals, shower and emergency
clothing to our visitors on a daily basis. We were also
able to provide crisis care packages and emergency
accommodation and to support the running of our
programs (Foot Outreach, Community Services
Centre and Van outreach program) covering the
running cost of keeping our van on the road.
Would you recommend TFN’s White Label model?
Wayside Chapel’s virtual event was an absolute hit.
We weren’t sure what to expect, but it delivered
higher than our expectations raising $228,000.
The team at TFN were there every step of the way,
guiding and supporting us where needed and were
wonderful to work with. As this was a virtual event,
we were able to reach a wider audience and to share
the work we do with more people. I would highly
recommend teaming with TFN for a virtual event. I
look forward to planning the event for 2021!

CEO, Ecstra Foundation
Having supported our virtual pitch coaching
workshops this year, what did you think of the
offering and the virtual delivery?
Ecstra’s sponsorship of pitch coaching workshops
provides our grantees and other charities in the TFN
community an opportunity to attend and gain skills.
With many financial demands on charities during
the pandemic, TFN provides community leaders
with practical tools and skills for storytelling and
fundraising. Shifting to virtual pitch coaching has
made the workshops much more accessible for our
partner community organisations, particularly those
in regional and remote locations.
How did the workshop help your participants and
what lessons have they taken away?
These workshops help contribute to the financial
capability of grassroots organisations, opening up
potential revenue opportunities at a difficult time for
fundraising. Our partner organisations appreciate
the opportunity to develop their brand story, to grow
their networks and work with peer organisations in a
supportive environment.

“These workshops
help contribute
to the financial
capability of
grassroots
organisations,
opening up
potential revenue
opportunities at a
difficult time for
fundraising.”

TFN Annual Review 2020

23

FY2020
FINANCIALS
These accounts are an extract from our audited
annual financial statements for the year ended
30 June 2020, which are available on request.

2020 ($)

2019 ($)
Donations/
grants

REVENUE
Pledges at events

1,240,723

Pledges
at events

1,627,728

REVENUE

Capacity building services
and other income

236,359

340,919

Donations/grants

774,855

782,566

2,251,937

2,751,213

Total Revenue:

2020

$2,251,937

Capacity building
services & other income

Project
distributions

OUTGOINGS
Project distributions

1,141,550

1,521,256

Operating expenses

1,191,975

1,178,602

Total Outgoings

2,333,525

2,699,858

Surplus/(Deficit):

(81,588)

51,355

924,766

926,522

$1,240,722

$149,020

processed by TFN

160,466

161,440

Direct costs of service delivery

106,743

90,640

$1,191,975

1,191,975

1,178,602

779,379

860,967

Affiliate events

TOTAL IMPACT
$2,901,177

Admin,
marketing &
other expenses

OPERATING
EXPENSES
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Financial event leverage

$2,333,525

Admin, marketing and
other expenses

Equity

$475,000

OUTGOINGS

Direct costs of
service delivery

BREAKDOWN OF
OPERATING EXPENSES
Salary and staff related costs

Operating
expenses

$1,036,435
not processed by TFN

Salary & staff
related costs

The total impact of $2.9 million differs from the headline number of $2.7million on Page 5 due to the inclusion
of affiliate events and the lag between pledges made at events and the payment of those pledges.
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OUR PEOPLE

OUR TEAM
Julie McDonald
CEO

OUR BOARD
Shaun
Kamler
Chair

CONSULTANTS

Andrea Heffernan
State Director,
Victoria

Lisa Cotton
Co-Founder

John Loebmann
Pitch Coach,
MC & Pledging
Facilitator

Deb Hook
Company
Secretary

Liza-Jayne
Loch
Board Member

Jerome Fink
Finance
Manager

Richard
Duncan
Pitch Coach

Jacinta Parsons
MC & Pledging
Facilitator

Anita
Jacoby AM
Board Member

Marion
Webster
Board Member

Kristen Lark
General
Manager

Rob Irving
Head Pitch
Coach

Fae Robinson
Pitch Coach

Jordan
Griffiths
Board Member

Mark Osborn
Board Member

Beatrix Kates
Marketing &
Communications
Manager

Barbara
Kamler
Pitch Coach

James Valentine
MC & Pledging
Facilitator

Carolyn Munckton
Client Partnerships
Manager, Victoria

Patrick
Lindsay
MC & Pledging
Facilitator

Juanita
Wheeler
Pitch Coach

to March 2020

Chris Raine
Board Member
to June 2020

Meghann Sinclair
Marketing &
Communications
Manager (maternity cover)

Matt Wicking
Pitch Coach,
MC & Pledging
Facilitator

Tom Trout
Non-Profit
Partnerships
Manager
Lauren Tuck
Partnerships &
Events Manager

Sue Stewart
Office Coordinator
(volunteer)
26
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OUR 2020 DONORS
& PARTNERS
TFN LEARN CLIENTS

TFN wouldn’t exist without the generosity,
passion and support of our partners and
supporters who share our vision for a more
equal society. Thank you for believing
in us and in the power of our collective
movement to create social change.

July 2019 - December 2020
AMP Foundation
Australian Communities Foundation
Autism Spectrum Australia
Camp Quality
Cape York Partnership
ChildFund Australia
Children’s Cancer Institute

Event Partners

OUR PARTNERS

Funding Partners

Clare Murphy Fund

Accenture

Community Foundation Forum

Adelaide Project Zero

Dry July Foundation

AMP

Ecstra Foundation

Aspen Foundation

Equity Trustees

Bendigo Bank

Fitted for Work

Canberra Airport

Good Return

City of Adelaide
Clayton Utz

Probono Partners
Baker McKenzie

Good Samaritan Foundation
Habitat for Humanity
Health Justice Australia

FOUNDATIONS

Cox

5point Foundation

Deloitte

Barr Family Foundation

Don Dunstan Foundation

FOUNDATIONS

Clare Murphy Fund

Good2Give

5point Foundation

Evans Five Fund

Hands Across Canberra

Juvenile Diabetes Research Foundation

AMP Foundation

Fairness Fund

FRRR

Kids First Australia

Barlow Foundation

Gibson Family Foundation

Independent Group

Alliance Partners

Property Industry Foundation

English Family Foundation

Give 52 Foundation

June Canavan Foundation

Impact Investment Summit

Sage Foundation

Harris Family Foundation

GMG Foundation

Into Our Hands Foundation

Kilfinan Australia

Starlight Foundation

Jack Brockhoff Foundation

Initiate Action Fund

IOOF Foundation

Non-Profit Alliance

Stepping Stone House

June Canavan Foundation

The Lionel & Yvonne Spencer Trust

JBWere

Philanthropy Australia

Stockland CARE Foundation

Morgans Foundation

Vasudhara Foundation

King & Wood Mallesons

Social Ventures Australia

The Ethics Centre

Major Funding
Partners

Clayton Utz
KPMG
Tanarra Philanthropic Advisors

Hear and Say
Heart Research Australia
HNECCPHN

Macquarie Group

The Life You Can Save

FAMILIES & INDIVIDUALS

Philanthropy Australia

United Way Glenelg
Victoria University

Snow Foundation
Bill Manos

Shadforth Financial Group

FAMILIES & INDIVIDUALS

Helen Lofthouse

Snow Foundation

Affiliate Partners

Victorian Multicultural Commission

Rob Keldoulis

Frederick Mulder CBE

Vibe Hotel Canberra

Give Where You Live Foundation

Wayside Chapel

Sevior Family

Mark & Lucy Osborn

Victorian Women Lawyers

Into Our Hands Foundation

World Wildlife Fund

Vivienne Court Trading

United Way Glenelg

Wyndham City Council

Salteri Family
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HOW TO GET INVOLVED

DONATE
TO TFN

PLEDGE AT
AN EVENT

Your
contribution
will help cover
TFN’s ongoing
operations, fund
new initiatives
and enable us
to reach more
people in
more places
in more ways.

Hear the stories
of the grassroot
non-profits
addressing
society’s biggest
challenges and
pledge your
support.

BECOME
AN EVENT
PARTNER
Provide a
venue for inperson events,
contribute
matched
funding and
bring guests
to TFN Live.

HOST A
HOLD A
WORKSHOP WHITE LABEL
EVENT
Sponsor or
participate in a
TFN workshop
that builds the
skills of nonprofit leaders.

Bring the magic
of TFN’s live
crowdfunding
model to
support your
corporate giving
or fundraising
strategy.

GLOBAL IMPACT
TFN Australia is part of a global
network that includes affiliates in
over 20 countries around the world.
The Funding Network was
founded in the UK in 2002
by Frederick Mulder CBE and
introduced in Australia in 2013
by Lisa Cotton, and the late
Steve Lawrence AO.
To date, the global network has
raised over £14.5 million for
2500 not-for-profits globally.
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GET IN TOUCH
facebook.com/thefundingnetwork.com.au
instagram.com/thefundingnetworkau
linkedin.com/company/the-funding-network-australia
twitter.com/TFNAus
thefundingnetwork.com.au
info@thefundingnetwork.com.au
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