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IMPACT TO JUNE 2019 

OUR SOCIAL COMMUNITY  BY NUMBERS

19,000+
PEOPLE
joined our collective giving movement

connecting  
with  
non-profits  
after events

leveraged post-event 
through in-kind support, 
pro bono services and 
additional financial 
donations

$3.3
MILLION 

947 
leaders coached 

94
PARTNERS

corporations, foundations 
and government entities

283 
programs funded

Sydney, Melbourne, Perth, 
Brisbane, Adelaide, Darwin 
and Canberra

7  
CITIES 

 
crowdfunding events

85 LIVE 

Geelong, Griffith, 
Newcastle, Tamworth, 
Wollongong, Wyong, 
Bateman’s Bay, Byron Bay, 
Cairns, Gosford, Colac, 
Wagga Wagga

12
 TOWNS

2241 DONORS

Facebook: 3841

LinkedIn: 2457

Twitter: 3921

Instagram: 638

$11.2
MILLION 
facilitated*
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FISCAL 2019:  
THE YEAR IN REVIEW

Note: Figures used throughout this review are for the year ended 30 June 2019 unless otherwise stated

Since 2013, The Funding Network Australia (TFN) has been bringing 
people together to find, fund and support grassroots social change 
programs that directly help people in need. Our big-hearted 
community has enabled us to facilitate millions of dollars for 
grassroots organisations addressing some of the most pressing 
challenges of our time. And we’ve simultaneously introduced 
thousands of people to the joy of giving through our fun and engaging 
events that demonstrate what we can do together. 

Thanks to your incredible support, FY2019 was our biggest year yet. 
We grew our impact by 49 per cent year-on-year, facilitating an 
incredible $2.7 million to 66 innovative social change programs. 
Our success is rooted in the strong relationships we’ve formed 
with our community of over 19,000 forward-thinking people and 
organisations from across Australia who believe in our vision and 
share our passion for doing good. 

We trust you will enjoy reading the stories you’ve made possible. 

OUR VISION:
A more equitable society and a social  
sector that has access to the connections  
and resources it needs to thrive.

OUR PURPOSE:
To build the capacity of grassroots  
non-profit organisations, by helping to 
democratise giving and facilitating greater 
community engagement.

KEY ACHIEVEMENTS 

$680,485
leveraged post-event through in-kind 

donations, pro bono support and  
additional financial donations

$2.7 million
facilitated

283
non-profit  
leaders  
coached

9,254 

people joined our 
collective giving 

movement

436
DONORS 

connecting directly  
with non-profits after events

22
LIVE 

crowdfunding  
events across Australia 

 66
grassroots  

non-profit programs 
and social enterprises 

supported
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TFN has continued to grow from strength-to-
strength, due in large part to the broad network 
of donors, alumni, partners and supporters who 
champion our mission and inspire us to even 
greater heights. 

The past 18 months has seen CEO Julie McDonald 

usher in TFN’s next phase of growth, building on 

the strong legacy established by co-founder Lisa 

Cotton. Under Julie’s leadership, the team has 

evolved to meet the challenge of transitioning 

from a start-up to a well-established philanthropic 

leader while never losing sight of the need to 

make giving fun, accessible and rewarding for all. 

Like the team managing TFN’s day-to-day operations, 

the board has continued to evolve. Our newest 

directors bring a wealth of experience and insight to 

an already diverse board and include Jordan Griffiths, 

Managing Director of Accenture Operations; Liza-

Jane (LJ) Loch, CEO of Alpha Consult and; Chris 

Raine, founder and CEO of one of our non-profit 

alumni, Hello Sunday Morning. These exciting 

appointments coincided with the end of term for 

The past year has demonstrated how much more 

we can do together. Partnership has always been 

at the heart of the TFN model and the reason we 

have continued to shake up giving in Australia. 

Building on the success of our live crowdfunding 

model, we are proving what we have long known – 

that together we can do more, give more, act more 

and change more. Thank you for being a part of 

our journey and for being by our side as we work 

as a powerful amalgam of forces that connect 

innovative organisations to the resources they 

need to thrive. 

Our TFN Live Flagship events continue to be at 

the heart of what we do. In FY2019, our eight 

TFN Live events brought together 1,232 people 

to collectively raise $1.2 million for 24 grassroots 

organisations serving people in need. This brings 

the total dollars facilitated by TFN to $11.2 million – 

a milestone we could have only reached together. 

Through the continued expansion of TFN Learn, 

where we share our methodology and provide 

support to enable others to host their own live 

crowdfunding events, we supported 14 collective 

giving events raising $1.5 million for 42 non-profit 

projects. TFN Learn has proved a lever for scale 

and with the growth in both TFN Learn and TFN 

Live, we were delighted to achieve a 49 per cent 

year on year increase in funds directed back to the 

sector. Our ongoing alumni support programs and 

pitch coaching workshops expanded the skills and 

reach of more than 283 non-profit leaders, who are 

working to address our biggest social issues.

In addition to helping us further our mission, 

our fee-for-service offerings are reducing our 

dependence on philanthropic support and now 

cover 38 per cent of our operational expenditure. 

Our aim is to increase that to 50 per cent in the 

next three years, allowing us to further scale our 

model and expand our impact. 

 

As we look to the year ahead, we are excited 

to be extending our flagship events to Adelaide 

and Western Sydney, piloting our new Regional 

Affiliate model in rural Victoria and exploring 

how technology can enhance and expand the 

engaging, in-person experience that our events are 

known for delivering.

Your ideas, insights and involvement will continue 

to guide our path forward. With your continued 

partnership, we can provide a forum where the 

most promising ideas have a chance to be heard, 

funded and supported. And, together, we can 

deepen the culture of giving in Australia, shape the 

future of philanthropy, and transform the lives of 

people in need. 

Sincerely,

Julie McDonald

Chief Executive Officer

A MESSAGE  
FROM THE  

CEO

our valued board member Gemma Salteri, who had 

served on the board since 2013, and continues to 

back TFN as an active supporter and advocate. With 

such strong leadership in place, it has also paved 

the way for me to confidently hand over the reins 

of this fantastic organisation to Shaun Kamler, 

Head of Wealth Transformation, Macquarie Group, 

who joined the board in 2017 and will take over as 

Chairman in March 2020 when I make a temporary 

move overseas. 

We are grateful to every team and board member 

– new and old – who has contributed along the 

way and who remain steadfast advocates for TFN 

and our mission across Australia and the world. 

As a board, we have set ambitious targets guided 

by our commitment to building the capacity of 

the non-profit sector by deepening Australia’s 

culture of giving and facilitating deeper community 

engagement. Ensuring strong governance and 

sustainability is at the core of every decision we 

make and we have challenged Julie and her team 

to think bigger and broader than ever before. From 

piloting a Regional Affiliate model and engaging 

kids in philanthropy to building a scalable operating 

platform, TFN is well poised for the future. 

We are thrilled to have you at our side for the 

journey and thank you for being part of our 

powerful collective for good. 

Sincerely, 

Mark Osborn

Chairman 

A MESSAGE  
FROM THE CHAIRMAN
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OUR THEORY OF CHANGE  
FOR GRASSROOTS NON-PROFITS

ISSUES FOR NON-

PROFITS & SOCIAL 

ENTERPRISES 

(CURRENT STATE)

According to the latest Australian Charities Report, small to 

medium charities with under $1 million in revenue account for 

78 per cent of all non-profits in Australia but receive just 3.4 

per cent of the sector’s total revenue. We address this gap by 

bringing together individuals, philanthropists and businesses 

to ensure the innovative work of grassroots non-profits 

delivering benevolent relief are given the chance to thrive.

8

DID YOU 
KNOW?

TFN  

ACTIVITIES

IMMEDIATE 

CONSEQUENCES

OUTCOME  

(FUTURE STATE)

Easy and supportive 

application process

Pitch coaching, 

mentoring and 

emotional support

Live crowdfunding 

Events providing 

access to donors, 

supporters and 

volunteers

Ongoing support for 

TFN Alumni network

Funding, exposure, 

efficient access 

to networks for 

future support and 

resources

Increased capacity 

for programs 

and confidence 

in pitching and 

storytelling

Pro bono and in-

kind support

Expanded network 

of volunteers and 

advocates

Greater reach 

through heightened 

brand awareness 

and stronger 

networks

Improved ability 

for grassroots 

organisations to 

serve people in need 

Increased 

organisational 

capacity

Support shift to 

sustainability

Lack of access 

to funding and 

resources

Difficult to attract 

and retain talent

Lack of access to 

networks

Crowded social 

sector

Annual Review 2019
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OUR MODEL 

TFN LIVE TFN LEARN 

IDENTIFY: 

Identify grassroots non-profits 

and social entrepreneurs with 

innovative solutions and invite 

them to apply.

UPSKILL: 
Train and mentor non-profit 

leaders to clearly articulate their 

purpose, impact stories and 

funding needs through interactive 

workshops and events.

REVIEW:  
Consider each application,  

undertake due diligence on  

finalists and convene an  

independent selection panel to 

choose three to pitch at a TFN 

Live event.

PREPARE:  

Provide professional pitch  

coaching to selected  

organisations so they can share 

their stories in inspiring and 

engaging ways. Offer pre-event 

check-ins to ensure presenters 

are confident with their pitch.

INSPIRE:  

Create memorable and  

inclusive storytelling experiences 

that connect non-profits with 

those seeking to contribute time 

and money to compelling causes 

and spread the joy of giving to 

even more Australians.

ENGAGE:  
Provide donors with updates and 

impact stories to understand 

how their funds and in-kind 

support are changing lives for the 

better. Support TFN Alumni with 

capacity building opportunities 

on a continuous basis.

TFN brings people 

together for good. 

Through our interactive 

live crowdfunding 

events and workshops, 

we connect grassroots 

non-profits to people 

and organisations 

interested in investing 

their money, time and 

talent to drive social 

change. This helps the 

non-profit sector to 

deliver life-changing 

services to people in 

need while spreading 

the joy of giving and 

deepening community 

engagement.

The power of the collective comes to life at TFN Live, our high-energy, 

high-touch live crowdfunding events held across Australia that bring 

together people and organisations committed to the greater good. 

Our events inspire laughter, tears, connection and generosity for  

innovative programs with the power to change lives. Anyone can  

attend and pledging starts at $100. 

We wanted to bring even more people together for good so we now 

offer our highly-sought live events model, pitch coaching and impact 

storytelling workshops to the broader NFP sector, philanthropy,  

companies and local government. And the best bit? With the revenue 

generated, we can run even more TFN Live events for grassroots  

charities. That’s a win for everyone.

COACH: 
Guide and support corporate 

and non-profit clients to run their 

own live crowdfunding events 

‘powered by TFN’ by sharing our 

expertise, methodology and key 

elements of success.

SUPPORT: 
Facilitate professional and  

business development  

opportunities for non-profit 

leaders.

NETWORK: 
Connect everyday Australians 

with like-minded people and 

those leading compelling social 

change initiatives to learn, share 

and grow.

SUSTAIN: 
Direct the revenue generated 

through TFN Learn to fund TFN’s 

ongoing operations in support of 

our mission.
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Q&A 
ALUMNI SPOTLIGHT

How did you find the TFN pitch coaching 
experience?

I really enjoyed it because it was something I 
hadn’t done before even though I’ve had a lot of 
public speaking experience. I’ve been able to carry 
through my learnings to a lot of different settings.

How have you used your pitch coaching 
learnings? 

Not long after the TFN event, we had an 
opportunity to enter a partnership with the icare 
Foundation to scale and expand our services 
into New South Wales. This process involved 
delivering a pitch and supplying a written 
application in order to gain approval. I thought 
back to what I’d learned at TFN’s pitch coaching 
workshop to create a succinct presentation, and 

we ended up being successful!

  After the TFN event, we had an 

opportunity to scale and expand 

our services into New South Wales. 

This involved delivering a pitch and 

supplying a written application.  

I thought back to what I’d learned 

at TFN’s pitch coaching  

workshop, and we ended  

up being successful! 

Your pitch and story ended up featuring on ABC 
Compass last year. How did that impact Happy 
Paws Happy Hearts?

The profiling we got through Compass was 
incredible. It led to a number of people donating 
to us directly, but more importantly, it got our 
story out there. 

We learned later that the people assessing our 
application for our New South Wales expansion 
had seen Compass even though it wasn’t 
something I mentioned. I have no doubt it helped 
our credibility going into a very competitive 
application process.

ZOË CAPLEN-BLACK        
CEO, Happy Paws Happy Hearts

TFN FEATURED ON  
ABC COMPASS 
In August 2018, TFN and nine of our non-
profit partners were featured on national 
television in a three-part documentary 
series on ABC Compass titled ‘Pitch Up’. In 
three different towns - Sydney, Geelong 
and Brisbane - Compass host Kumi Taguchi 
went behind the scenes with our non-profit 
presenters as they prepared for and pitched at 
a TFN live crowdfunding event.

With the unprecedented national exposure 
provided by Compass, we have been able 
to spread the joy of collective giving farther 
than ever. The series has been seen by more 
than one million viewers across Australia, with 
the Brisbane episode recording the highest 
regional viewership of any Compass episode 
to date.

Annual Review 2019
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TOGETHER,  
WE’RE  
STRONGER
We bring people together 
to solve some of the most 
pressing social challenges of 
our times.

We believe we are stronger 
together, which is why 
collaboration is at the 
heart of TFN. Whether it’s 
showcasing the innovation 
of grassroots non-profits, 
harnessing the strength of 
corporations, calling on the 
influence of government or 
tapping into the generosity of 
everyday Australians, we are 
redefining the way sectors 
come together to create 
lasting social change.

Here is a cross section 
of the groups we bring 
together for good:

For social entrepreneurs directly 

serving those in need: TFN provides 

a platform to secure funding, receive 

vital capacity building training and 

services and access in-kind support 

and networks to help amplify and 

expand their impact.

For individuals who want to help: TFN 

enables everyday Australians to hear 

directly from grassroots organisations, 

their leaders and beneficiaries in a fun, 

interactive format that celebrates the joy of 

giving. They become part of a movement of 

people who want to make the world a better 

place, and they see the collective impact of 

their generosity. 

For corporations committed to social 

responsibility: TFN delivers a proven model to 

engage staff and clients by introducing them to 

social entrepreneurs and innovation in an immersive, 

fun and unforgettable way. TFN helps organisations 

demonstrate corporate citizenship in action through 

opportunities to host events, engage stakeholders and 

provide matched funding and in-kind support. 

For private foundations looking to fund innovative 

projects: TFN provides an avenue to support grassroots 

charities that have been vetted by our due diligence 

process and an independent selection panel, and leverage 

your impact with others. We also offer a fun and relaxed 

setting to introduce children and young people to the idea 

of giving back and a way to get involved in allocating funds. 

For government agencies advocating for collaboration: TFN 

makes it easy for agencies to incentivise the private sector to 

give and to collaborate on social change initiatives. We do this 

by creating opportunities to showcase some of Australia’s leading 

grassroots charities, fund social innovation and encourage others 

to do the same. 

Q:
Why do TFN and our 
donors support  
grassroots  
non-profits?

FAST FACT
Australia has been named one of the world’s 
most generous nations. The recent World Giving 
Report by the UK-based Charities Aid Fund 
ranked Australia fourth behind the US, Myanmar 
and New Zealand.

A:
They are often in the best position to relieve poverty, 
sickness and distress at the local community level.

 They engage deeply with the communities they 
represent. This means they know the social fabric and 
are committed to developing solutions that work.

They have lean operating costs, are deeply 
entrenched in their communities and have a direct 
and measurable impact on the people they serve.

 They deliver a large proportion of services but receive 
the least amount of funding.
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TFN LIVE 2019 

1232 
ATTENDEES $1.2M 

facilitated

$680,485 
leveraged post-event through  
in-kind donations, pro bono 
support and financial donations

8LIVE 
crowdfunding events

IMPACT  
AT A GLANCE 

3 CITIES
Sydney,  
Melbourne, Brisbane

24 
programs  
funded

48
leaders coached

HOW TFN LIVE WORKS: 

436 

*The return varies from $3-$5 for every $1 invested in matched funding. The average is $4.50.

We research and identify 
amazing causes. 

We deliver an exciting event where our charity 
partners shine and our network is inspired to 
give their money, time and talent.We undertake detailed due 

diligence on six finalists.

We invite an external panel to 
select the final three to pitch.

We teach them how to 
articulate their story and 
funding needs in six minutes.

We offer our partners (corporates, 
foundations) the opportunity to get a $4.50:$1 
return on their charitable donations through 
matched funding.* 

We promote direct connection and volunteer 
opportunities with our causes.

We bring together a network 
of like-minded people and 
organisations who are looking 
for ways to do good.

We report at regular intervals on the 
impact of donations.

We spread the joy of giving. 

donors connecting with  
organisations after events PARTNERED WITH 

49
corporations, 

foundations and 
government entities

2019 
 
 
 

was a landmark year for 
TFN. We kicked off our event 
calendar with a special event 
in Melbourne supporting 
disadvantaged young people 
and ended it in Sydney in 
support of three AMP Tomorrow 
Makers, raising over $270,000 – 
our third highest result ever. And 
proving that what happens after 
our events is just as powerful, 
the non-profits we supported 

TOGETHER, 
WE GIVE  
MORE

Nothing compares to 
experiencing a TFN Live event 
and seeing the magic of what 
we do come to life. Our events 
are a celebration of the joy and 
collaboration that make collective 
giving so powerful. Since 2013 
we’ve created a community of 
more than 19,000 people who are 
engaged, forward-thinking and 
passionate about social change.

received $680,000 in post-
event leverage through in-kind 
support, pro bono services and 
additional donations. All of 
this was made possible by the 
combined efforts of our event 
hosts and partners, passionate 
consultants and generous, big-
hearted donors.

Annual Review 2019
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TENILLE GILBERT
Managing Director, Society Melbourne

JULIE LONG
Corporate Citizenship Lead, 

Accenture  

 [TFN] was a great way to 
extend our ‘Skills to Succeed’ 
program to grassroots 
organisations. Most of our focus 
has been on the larger not-for-
profits so it was a great way to 
link our program and extend it to 
smaller organisations.  

 TRINITY BROWN
Volunteering & Staff Engagement, Accenture

  TFN Live was a great way to 
showcase what we do. It was 

great to tell [our funders] about 
what we do in a unique  

and exciting way. 

Q&A
ALUMNI  
SPOTLIGHT

What have you learned through  
working with TFN?

How to connect with people through storytelling 
was something that really stood out to me. It 
was something I discovered during the pitch 
coaching workshop – the idea that you can pitch 
through a story or a conversation rather than a 
formal presentation. 

What impact have the funds raised 
had on Society Melbourne?

The funds have been very significant for us and 
helped us start up home.two as a new café. We 
wanted to be running a thriving café from the 
get-go. It sounds ambitious but in a university 
environment this is often possible. The funding 
allowed us to support a manager to come into 
the role early and get the café set up, while 
simultaneously supporting our volunteer and 
training program that really makes home.two  
what it is. 

Excitingly, we were able to hit profit from day 
one. The funding was a great hand up, and our 
continued profit generation means that impact 
will be ongoing. 

What about post-event impact from your 
involvement with TFN?

The TFN Live event itself was a great way to 
showcase what we do to people in our network. 
There were people who came along who were 
existing funders so it was great to tell them 

about what we do in a unique and exciting way. I 
connected with two TFN donors after the event. 
One has provided us with ongoing operational 
funding and another for professional development 
support. In fact, she connected us with a strategy 
consultant who has since facilitated a few sessions 
for us. The sessions have been so helpful in getting 
us to think about the future and how we’re going  
to get there.

Q&A 
CORPORATE  
PARTNER SPOTLIGHT

You hosted your first TFN event in May 
2019 – themed TFN ‘Skills to Succeed’. What 
prompted Accenture to come on board as a 
partner?

Trinity: In 2017 we started looking into ways to 
bring our corporate citizenship program alive for 
our staff. We had recently relaunched our giving 
program with a new platform called ‘Making a 
difference’ and thought a TFN event would be 
a great way to tie into the relaunch of giving at 
Accenture, as well as link up with our ‘Skills to 
Succeed’ program too.

How did the event go? 

Trinity: It went really well. Over $100,000 was 
raised on the night, which was probably the 
most nerve-wracking bit as you never quite 
know whether the pitches will tug at the heart 
strings – and wallet strings – in the right way. 
It certainly hit my expectations and what we 
hoped the charities would receive. 

Julie: It was a great opportunity to showcase 
our offices to a broader range of people. The 
external network that TFN brought to the event 
was great for that.

Did it bring your corporate focus on ‘Skills to 
Succeed’ to life for employees?

Trinity: Yes, definitely. Internally, the Accenture 
people that came along felt it was really 
innovative and we hope that enthusiasm will 
spread so others will consider coming to a 
future event. We’d really like to support the non-
profits that presented with pro bono work and 
are having conversations about progressing this.

Julie: It was a great way to extend our ‘Skills to 
Succeed’ program to grassroots organisations. 
Most of our focus has been on the larger not-
for-profits and having relationships at that level, 
so it was a great way to link our program and 
extend it to smaller organisations.

Annual Review 2019
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ALLAN ENGLISH
Philanthropist

 I love the model. It’s an 
inclusive and inspiring way for 
people to give. The events are 
the best fundraising events I’ve 
been to and they bring out the 
best in people. 

KATE JORDAN
Deputy Chief  

Executive Partner,  
Clayton Utz

Q&A 
DONOR  
SPOTLIGHT 

You’ve been involved in philanthropy for nearly 
20 years – has the landscape changed or 
stayed the same?

The growth in Private Ancillary Funds has been 
very significant and it’s been wonderful to see 
so many come into play over the past 20 years. I 
think the impact investment space has changed 
a lot too – we’re getting different types of capital 
available to bring about social change which is 
important. And of course, TFN itself through the 
live crowdfunding model has brought about a 
new way to give.

You’ve been a long-term supporter of TFN. 
What do you like most about it?

Start-ups often go through friends and family 
to help them in the early stages, before trying a 
crowdfunding campaign and entering a deep, 
dark hollow as they struggle to get more capital 
to get them through to the next stage. TFN 
beautifully fits into that space where they can 
get exposure, capital and tell their stories to gain 
support. It’s a wonderful fit for the marketplace.

There’s a common misconception that you 
must be wealthy to give – a notion we try to 
challenge at TFN. What’s your view?

I think we’re more innovative and altruistic as 
a society than ever before, and that’s largely 
because social enterprises are creating more 
opportunities to purchase goods and services 
that are aligned with purpose. It’s no longer a 
rich man’s game. This growth in opportunities 
means we can all make a difference through  
our purchasing decisions as consumers in our 
day-to-day lives, and that gives people the 
chance to feel connected to things they  
care about.  

Q&A 
CORPORATE  
PARTNER SPOTLIGHT

You have had a long relationship with TFN as 
one of our early supporters. What’s kept you 
involved with TFN for all of these years?

I love the model. It’s an inclusive and inspiring 
way for people to give. The events are the best 
fundraising events I’ve been to and they bring out 
the best in people. They’re high energy and high 
impact through the format of collective giving. The 
team at TFN are also exceptionally engaging and 
good to deal with. This combination is why I like 
TFN so much.

What do you like most about introducing your 
employees to the TFN model?

It’s a number of things. Firstly, it’s hard to 
describe what a TFN event is like until you 
go along. One of the things I enjoy is seeing 
a person’s reaction after their first TFN event 
because they’re always so engaging and 
inspiring. Within Clayton Utz, TFN has had a 
ripple effect across the offices of our firm. The 
joy and inspiration you experience at a TFN 
event has really struck a chord with the people at 
Clayton Utz, which has been so great to see.

Do you feel like TFN has made a difference 
to employee engagement in your corporate 
community program?y pogram?

It has. The power is that it can be so high 
impact for grassroots organisations. A lot of the 
organisations that Clayton Utz has supported 
through either pro bono work or our community 
program have been non-profits that have pitched 
at TFN events or run a white-label TFN event. 
It’s that combination that’s really powerful 
because our people get to see a relatively small 
donation or matched funding from the Clayton 
Utz Foundation grow into a really significant 
amount through collective giving.

Annual Review 2019

 Start-ups often struggle  
to get capital. TFN beautifully  

fits into that space where they  
can get exposure, capital  

and tell their stories to  
gain support. It’s a wonderful  

fit for the marketplace. 



* This event was a blended finance live crowdfunding event. Debt and equity pledges are not reflected.
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DATE OCT 11 NOV 8 NOV 22 MARCH 20 MARCH 28 MAY 14 JUNE 11 JUNE 12

CITY MELBOURNE SYDNEY* SYDNEY MELBOURNE SYDNEY MELBOURNE BRISBANE SYDNEY

SUPPORTED 

NON-

PROFITS

Boots for All 

$22,760
Ethical Harvest

$65,050
Down the Track

 $102,001 

Society Melbourne  

$47,452
Arts Law 

$23,301
Lively

$36,490
Library for All 

$35,080
Missing Persons 
Advocacy Network 

$85,302

SAIL 

$24,010
Injalak 

$8,000
Feel the Magic

$75,001
Project New Dawn

$46,052
Forever Projects

 $34,241
e.motion21

$32,753
Outback Futures

$42,596
Man Cave 

$95,994

The Venny 

$29,410
Koco 

$16,000
WheelEasy 

$59,445
Emerge 

$48,852
Life Changing 
Experiences 
Foundation 

$32,241

Code Like a Girl 

$36,972
Peach Tree Perinatal 
Wellness 

$42,326

Midnight Feast 

$95,301

TOTAL: 

$76,180
TOTAL:

 $89,050
TOTAL: 

$236,447
TOTAL: 

$142,356
TOTAL: 

$89,783
TOTAL:

$106,215
TOTAL:

$120,002
TOTAL:

$276,597

HOST Clayton Utz Impact Investment 
Summit Asia Pacific

Clayton Utz PwC King & Wood 
Mallesons

Accenture Deloitte AMP

PARTNERS Impact  
Investing Hub

Red Hat Impact

Social  
Impact Hub

Start Some Good

Koda Capital

Optiver

City of Melbourne

Victorian  
Women Lawyers 

Alliance 

Microsoft

Clayton Utz

Morgans

Queensland 
Community 
Foundation

QUT

SilverChef

MATCH 

FUNDERS

Collier Charitable 
Fund

Jack Brockhoff 
Foundation

Bernard Orenstein

Harris Family 
Foundation

Clayton Utz PWC

Connected 
Communities 
Melbourne

King & Wood 
Mallesons

Accenture Deloitte

Morgans

AMP Foundation

TFN LIVE EVENTS 2019 



Our pitch coaching workshops  
are designed for:

 Non-profits and social enterprises looking to engage new donors, deepen 

engagement with investors or volunteers, and inspire new audiences;

Boards and leadership teams wanting to turn organisational thinking 

into a logical and compelling storyline; and

 Funders and foundations interested in sponsoring workshops to 

build the capabilities of their grantees.

DID YOU 
KNOW?

2423 Annual Review 2019

TOGETHER,   
WE LEARN MORE
In October 2017, we worked with Social 
Ventures Australia to conduct an independent 
assessment of the impact we’ve had on our 
non-profit Alumni over time. The evaluation 
confirmed that TFN had been a transformative 
experience for many grassroots non-profits 
and social enterprises, creating a lasting 
impact that goes well beyond the funds raised 
at events. 

The natural progression was to find a way to 
offer the TFN experience to the wider sector 
as well as other purpose-driven businesses 
in order to build their capacity and facilitate 
greater community engagement with social 
innovation. The solution? Two new initiatives 
– our Pitch Coaching Workshops and White 

Label Live Crowdfunding Events. Our Pitch 
Coaching Workshops help social change and 
corporate leaders perfect the art of pitching, 
ultimately to engage new audiences and 
secure more funding. 

Through our White Label events, we upskill non-
profits and businesses on how to deliver their 
own live crowdfunding experience powered by 
TFN. These fee-for-service offerings deliver the 
additional benefit of helping TFN reduce our 
dependence on philanthropic support so that we 
can continue to deliver on our mission. Find out 
more at thefundingnetwork.com.au/tfn-learn.

14
WHITE LABEL 
EVENTS

$1.5
MILLION GENERATED

42

14
LOCATIONS 

NON-PROFIT  
PROGRAMS FUNDED

235
LEADERS 

COACHED 

TFN LEARN 2019 IMPACT  
AT A GLANCE
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 AMELIA CHRISTIE,  

 CEO, Results International  

 As we are trying to create more 
cohesion between the Board and 
the rest of the staff, we decided it 
would be great to come together 

for pitch coaching. There was 
an excellent mix of people in the 

room and it was great. 

Q&A 
PITCH COACHING 
SPOTLIGHT

In April 2019 you participated in a TFN pitch 
coaching workshop with our head pitch coach 
Rob Irving. How did you find it?

We had all staff, volunteers and board members 
participate. Rob helped us think very critically 
about what our ‘why’ is and how we can tell our 
story better. We all knew our ‘why’ on a personal 
level, but we didn’t have a clear organisational one 
that we could quickly and consistently articulate. 

What motivated the decision to bring different 
parts of your organisation together for the 
workshop?

Across the organisation, there are different 
knowledge levels and lengths of time that people 
have been here. As we are trying to create more 
cohesion between the Board and the rest of 
the staff, ensuring they’re really invested in the 
issues our volunteers and staff are involved with 
on a daily basis, we decided it would be great to 
come together for pitch coaching. There was 
an excellent mix of people in the room. Another 
great benefit was being able to draw out all the 
great stories from everyone about what we do. 
Their different personal backgrounds also came 
out which was so helpful for enabling us to 
understand the organisation. 

What’s one lesson you’ve taken away from the 
workshop?

Working through our ‘why’ was really key for us 
but we also often think back to the basics Rob 
taught us when we talk to other organisations 
and audiences. Or staff and volunteers often 
pitch to parliamentarians and the workshop 
helped us learn how to do this in a corporate 
context, and to understand how we might be 
better fundraisers.

Have you been able to embed a lot of your 
learnings in the organisation?

Yes definitely. It’s helped in so many different 
ways. We also made an effort to do practice runs 
where staff would spend a short time pitching 
as part of our team meetings, just to keep 
everything we learned top of mind. 

Our white-label events are perfect for:

Non-profits looking 

to forge new donor 

relationships and raise 

funds in an engaging  

and progressive 

format;

Businesses and 

corporates seeking 

ways to deepen 

staff and clients’ 

involvement in CSR 

or workplace giving 

programs;

Charitable 

foundations hoping 

to build the capacity 

and raise the profile 

of their grantees and 

leverage their support 

through match-

funding; and

Government 

entities who 

want to showcase 

community programs 

and involve like-

minded constituents 

in collective giving 

or participatory 

grantmaking. 



corporate

Q&A
WHITE LABEL 
CORPORATE 
SPOTLIGHT 

In March Macquarie held its first white-
label event and has held more since. What 
attracted Macquarie to engaging staff and 
clients in a live crowdfunding event? 
 
Firstly, we wanted to run a white-label event 
to get staff engaged in live crowdfunding. 
We’d hosted a number of TFN events over 
the years but our white-label event was 
specifically geared towards a more internal 
audience. Secondly, it was very timely that 
we had recently completed a strategic review 
of our grant making approach at Macquarie 
which meant a TFN event would be a nice 
way of launching that approach.  
 
How effective was the event as a staff 
engagement tool? 
 
We worked hard to market the event to staff 
across our three Sydney offices. It’s pretty rare 
that we run events that cater to all staff so we 
really wanted all our offices to congregate 
around this inaugural white-label event. We 
also made a conscious decision to try and 
break away from the notion that only more 
senior, wealthier staff could participate. So, 
we really encouraged our graduate intake to 
come along and allocated a certain number 
of them $200 each to donate on behalf of the 
Macquarie Foundation.

Q&A
WHITE LABEL  
NFP SPOTLIGHT 

Tell us about your initial experience of running 
a white-label event with TFN in 2018.

The first time we explored TFN live 
crowdfunding, we had a very small amount 
of time to do our annual fundraiser. The Chair 
of our Board suggested we look into TFN as 
something we could do relatively quickly with 
limited resources compared to a traditional gala 
dinner. And it was true. We loved the fact that we 
had our hand held all the way by the TFN team. 
We felt supported in every aspect of it, making 
it really easy for us. It turned out to be our most 
successful fundraiser ever, introducing us to 22 
new leads and doubling our gross profit from a 
single event. 

What motivated Good Return’s decision to 
revisit the TFN model?

The main reason we decided to go back to TFN 
was because the contribution to the programs 
was so much higher than it would have otherwise 
been than through a traditional gala dinner.

In other words, we ended up being able to pass 
on around 90 per cent of the funds raised. Doing 
it a second time, we also learned some lessons 
from the first experience, so we improved our 
approach to corporate sponsorship and matched 
funding. It worked really, really well and we made 
25 per cent more than we did the previous year. 
We were thrilled.

What do you like most about our live 
crowdfunding model?

Live crowdfunding gives us the opportunity to 
explain our program in a more informal way. 
A lot of people are bored with the traditional 
gala dinner. We also like the relationship-
building opportunities it gives us. It’s a relaxed, 
humorous environment that allows us to break 

down the barriers that would otherwise be 
there for networking and connecting with our 
ambassadors and friends of Board members. 
The feedback from attendees is always really 
positive. 

Would you recommend TFN’s White Label 
model?

I would and often recommend it to smaller 
charities who may not have the bandwidth  
to put on a bigger event. Some of these 
charities put so much work into an annual 
fundraiser that might make a net profit of 
$10,000 or less. So, I think it makes sense to 
use the live crowdfunding model to get your 
cohort in the room and engage people in a 
philanthropic setting.
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CATHY SOWDEN
Head of Fundraising,  
Good Return

 Our staff loved it. You could 
see the joy and satisfaction 
on people’s faces from how 
much fun they had. It was a 
classic, beautiful, joyous TFN 
experience. 

 ANNA   
 LE MASURIER

Regional Head, Australia, 
Macquarie Group Foundation

 Our first white-label event 
[with TFN] turned out to be our 

most successful fundraiser ever, 
introducing us to 22 new leads 

and doubling our gross profit from 
a single event. Doing it a second 
time, we made 25 per cent more 

than we did the previous year.  
We were thrilled. 

How did staff respond to the event?

They loved it. There were people there who had 
never been to a TFN event before and said how 
they loved the vibe. You could see the joy and 
satisfaction on people’s faces from how much 
fun they had. People were really getting into the 
hilarity of it by challenging each other during 
the pledging session. It was a classic, beautiful, 
joyous TFN experience.

What is it about live crowdfunding that really 
resonates with people?

It’s the intimacy – the notion that everyone’s 
in this together. In our digital world, there’s a 
definite role for in-person dialogue with charities. 
We have so much information at our fingertips 
but there’s nothing like standing in the same 
room, breathing the same air as people working 
to solve some of the most challenging social 
issues of our time.
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ABBIE KNIGHT
Aged 12

TOGETHER,  
WE CHANGE MORE

At TFN, we empower everyday 
individuals to support small 
and often unknown grassroots 
non-profits, whether they are 
giving $100 or $10,000. Our 
model makes giving accessible, 
enabling everyone and 
anyone to contribute to their 
community in a meaningful 
way. So it is no surprise that our 
events have become a place 
where people introduce their 
children and extended families 
to the concept of giving. 

Many parents have told us they 

enjoy bringing their kids to TFN 

events as they offer a memorable 

way for young people to get 

involved in social causes. Others 

have said TFN provides a platform 

to have tricky conversations 

with their children about issues 

such as homelessness, domestic 

violence and mental health while 

giving them a chance to be a part 

of the solution to these social 

challenges. We’ve also heard 

from some of the young people 

who attend our events, including 

two of TFN’s young ambassadors,  

Abbie and Lily.

Q&A 
YOUNG  
PHILANTHROPIST 
SPOTLIGHT

 

You spoke at our June event about the 
impact that our collective generosity has 
had on the charities who presented at TFN 
Live Brisbane in 2018. How did you feel 
being able to share some of the things 
these charities have achieved thanks to the 
funds raised?

I felt happy I was chosen to speak about how 
giving to those charities last year helped so many 
people. I hope that I was able to inspire people 
to give generously again.

You came up with a wonderful idea to get 
together with friends to raise money for the 
charities pitching at our June event in Brisbane 
this year. What inspired this idea? 

It is good for kids to give, but they can’t always 
give large amounts, but if everyone pitches in it 
can add up to a lot. That’s what I told my friends 
and it felt like teamwork. I just told them the 
three charities that were going to be at TFN and 
told them to choose which they would like to 
support. I gave them a little bit of information 
and the charity’s websites so they could do their 
own research and decide for themselves.

Why do you think it’s important that  
kids get into giving?

Kids need to grow up knowing that it’s the right 
thing to do. Kids need to learn that giving to 
charity is something we can all do, whatever 
your age.

How do you feel when you give?

I think it’s a wise way to spend your money 
because it satisfies your heart. 

Why do you like giving to small charities?

Because they don’t always get as much attention 
or publicity, even if they are doing amazing 
things in the community.

 [Giving] is a wise way to spend 
your money because it satisfies 
your heart. 



31 32

  I think that it is good to 
support small charities so that 

they can grow to become 
bigger and share more of the 

amazing work that they do. 

LILY PARSONS  
Aged 11   

MOST POPULAR IN THE  
SOCIALSPHERE IN FY2019 

MOST LINK CLICKS:

We can’t think of a better way to 
cap off the week than to share the 
incredible success of our friends Hear 

and Say at their first-ever live crowdfunding event 
earlier this week! Congratulations to presenters 
Jane, Megan, Lynda and Amanda for sharing 
your stories, and to all who came and gave so 
generously. More than $100,000 was pledged – 
funds that will lead to life-changing outcomes for 
children and families affected by hearing loss.

Posted: 28 June 2019

MOST LIKES ON FACEBOOK  
(AND 5,100 VIDEO VIEWS!):

Excited to announce our second 
presenter for #TFNLive Sydney! 

Lana Masterson from Down the Track is 
passionate about providing disengaged youth in 
rural NSW with a second chance in life through 
training, education & employment pathways. 
Join us! http://ow.ly/hhpC30micDp

Posted: 28 October 2018 

MOST RETWEETS:

Lights, camera, action! We’re excited 
to announce that The Funding 

Network and nine of our non-profit partners will 
be featured in a three-part documentary series on 
ABC Compass titled ‘Pitch Up’ - premiering this 
Saturday at 6pm!

Posted: 10 August 2018

MOST COMMENTS:

Introducing our first speaker 
for TFN Live Melbourne! Achok 
Bieth believes that, regardless of 

background, everyone should be cared for when 
they’re vulnerable. She’ll be representing the 
Sudanese Australian Integrated Learning program 
(SAIL), an organisation that provides free tutoring 
and educational support to the Sudanese 
Australian community.

Posted: 24 August 2018

Our social footprint grew 
48% year-on-year in 2018

MAYBE 
ICON?

Read Lana’s reflections on this video going viral 
throughout the community of Lake Cargelligo 
on page 34!

Q&A 
YOUNG 
PHILANTHROPY 
AMBASSADOR 

Why is giving important to you?

Giving is important to me because it allows me 
to be part of the work that charities do and to say 
‘WOW! I helped fix that problem!’

How can we encourage more kids to get  
into giving or be a part of the conversation 
about giving?

I think we need to tell them about giving in their 
language, making giving a fun thing for them to 
do and part of everyday life.

How do you decide whether to support a cause 
or a particular charity? 

One thing I really like to know about the charity 
I am giving to is their size. I think that it is good 
to support small charities, so that they can grow 
to become bigger and to share more of the 
amazing work that they do.

What would you say to another young person 
who’s thinking about giving but doesn’t know 
where to start?

I’d say that giving is such an incredible thing and 
helps lots of people. Find a social problem you 
are interested in, find a charity who is helping 
to address that social problem and BOOM! by 
giving to that charity you have just helped to fix 
that problem!

What are some causes or social issues that you 
care about and why?

I am very passionate about environmental issues 
because we need to respect mother nature and 
to think that we are ruining her is just horrible. 
We need to act now and be part of the solution 
so we can have a green future!

FAST FACT: 
Did you know that TFN is working 
on a program to develop the next 
generation of givers?  
Get in touch to learn more!
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MICHAEL BARR 
Philanthropist 
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Q&A
ALUMNI  
SPOTLIGHT

 

How did your TFN experience compare to your 
expectations?

When I first found out that we were going to 
pitch, I was extremely nervous – almost scared. 
I’m not a confident speaker. I have a stutter. So  
getting up and speaking in front of people is my 
worst nightmare. But my experience with TFN 
was so relaxing and nurturing. Pitch coaching 
was incredible and instilled the confidence I 
needed to deliver the pitch. I’m now comfortable 
talking in front of large groups and even speaking 
off the cuff and I owe all that to my experience 
with TFN.

What was the impact of the funds you received 
at TFN Live?

On the night I delivered my pitch, we had less than 
eight weeks of funding left. We ended up receiving 
$100,000 in pledges which allowed us to continue 
the program and even start a social enterprise. 
Now, nearly a year later, we’re still running Down 
The Track off those pledges. Importantly, we’re 
slowly becoming self-sustainable.

 TFN really put Down The 
Track and Lake Cargelligo on the 
map and helped us grow. It got 
our name out there and created a 
lot of interest – and there’s been 
a flow-on effect ever since. 

LANA  
MASTERSON 

Project Coordinator,  
Down The Track

Aside from the money raised, how has  
your involvement with TFN impacted  
Down The Track?

The in-kind support we received from the event 
has lifted us to a new level. This includes legal 
support to gain DGR status and support to 
develop a business plan. We also made so many 
new connections on the night. We’re still in close 
contact with some of the people who pledged 
that are now ongoing supporters of ours.

What role has TFN played in spotlighting  
the work of a regional organisation like  
Down the Track?

TFN really put Down The Track and Lake 
Cargelligo on the map and helped us grow. 
An example of this is after our pitch coaching 
workshop, I filmed a video that was shared on 
TFN’s social media channels. Every single person 
in our community has now watched that video. 
And every family member related to someone in 
our community has watched it too. It got around 
4,000 views in a short time. It generated such a 
buzz, leading to people contacting us from all 
over the country asking about what we do. It got 
our name out there and created a lot of interest 
before our pitch – and there’s been a flow-on 
effect ever since.

Foundation supports children and young  
people who are ill or disadvantaged and The 
Bridge’s purpose aligned with our giving strategy. 

You later invited Jack to speak to your  
board. How did it go?

I’m a big believer in the ‘teachable moment’ 
– those unplanned opportunities that arise 
which can lead to a greater understanding of 
yourself or the world around you. On the panel, 
Jack spoke before me and he mentioned how 
much he’d enjoyed his involvement at a recent 
TFN event. He wished he could do it again. I 
invited him to speak at our next Board meeting 
about The Bridge. Here was Jack’s ‘teachable 
moment’ – speaking to our Board on the 32nd 
floor of an office building overlooking the city. 
TFN kindly offered to take Jack through some 
pitch coaching and I liaised with his mother on 
the project he was going to pitch for. When the 
day arrived, a slightly nervous Jack got through 
his pitch and the Board unanimously agreed to 
approve the grant. I’m sure Jack will never forget 
his ‘teachable moment’.

You’re now part of the TFN Victoria Collective. 
How would you like to see us grow and 
develop?

I was thrilled to be asked to be part of the 
TFN Victoria Collective and happy to provide 
continuing support to TFN. I’d like to see TFN 
do more, smaller, local events in Melbourne and 
regional Victoria. 

  I first attended a TFN event 
about three or four years ago. 

My first event just blew me 
away. I thought, ‘where have 

they been hiding and why 
haven’t I been to one before?’ 

Q&A
DONOR  
SPOTLIGHT

 

How did you find your first experience of TFN?

I first attended a TFN event about three or four 
years ago. My first event just blew me away. I 
thought, ‘where have they been hiding and why 
haven’t I been to one before?’ I loved the idea of 
bringing together small organisations, a whole lot 
of people with great energy and the making of 
small pledges that eventually lead to a large sum 
going to the pitching organisation. 

At our stakeholder event earlier this year you 
came to know a bit about TFN Alumni The 
Bridge. Can you tell us about this?

My goal as a philanthropist is to not only be able 
to make grants but to promote philanthropy. 
When I was asked to sit on the panel at the 
stakeholder event, I didn’t hesitate. Jack, who’s 
the son of The Bridge Executive Officer Chris, 
was on the panel with me. The Barr Family 
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FY 2019  
FINANCIALS 
These accounts are an extract from our audited 
annual financial statements for the year ended  
30 June 2019, available on the ACNC website. 

2019 ($) 2018 ($)

Revenue

Pledges at events 1,627,728  1,109,002 

Capacity building services  

and other income  340,919 179,641

Donations/grants 782,566 788,723

Total revenue  2,751,213  2,077,366 

Outgoings

Project distributions 1,521,256 1,010,906 

Operating expenses 1,178,602 999,122 

Total outgoings 2,699,858 2,010,028 

Surplus 51,355 67,338

Breakdown of operating expenses

Salary and staff related costs 926,522 805,753 

Admin, marketing and other expenses 158,520 106,309 

Consultancy expenses  2,920 29,595 

Direct costs of service delivery 90,640  57,465 

1,178,602 999,122 

Equity
           

860,967 

         

809,612 

Revenue
$2,751,213

Outgoings
$2,699,858

Operating 
expenses
$1,178,602

Salary and staff 
related costs

Direct costs of  
service delivery

Consultancy 
expenses

Capacity building  
services and other income

Admin, 
marketing  
and other 
expenses

Project 
distributions

Pledges at events

Operating 
expenses

Donations / 
grants

2019

Annual Review 2019
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OUR PEOPLE 

OUR BOARD 

Mark  
Osborn 
Chairman

Anita  
Jacoby AM 
Director

Chris  
Raine 
Director

Jordan  
Griffiths 
Director

Liza-Jayne  
Loch 
Director

Marion  
Webster OAM 
Director

Shaun  
Kamler 
Director

Deb Hook 
Company  
Secretary

OUR TEAM

Julie  
McDonald 
CEO

Andrea  
Heffernan 
State Director -  
Victoria

Jerome  
Fink 
Finance Manager

Kristen  
Lark 
General Manager 

Beatrix Kates 
Marketing and 
Communications 
Manager

Carolyn Munckton 
Client Partnerships 
Manager – Victoria

Lauren Tuck 
Partnerships  
and Events Manager

Tom Trout 
Non-Profit  
Partnerships Manager

Sue Stewart 
Office Coordinator  
(volunteer)

Lisa  
Cotton  
Co-Founder

Matt  
Wicking

Rob  
Irving  
Head Pitch Coach

Patrick 
Lindsay 

Al  
Crawford

Peter  
Griffith

Barbara  
Kamler

Rebecca  
De Unamuno

Fae  
Robinson

Richard  
Duncan

James  
Valentine

John  
Loebmann

Juanita  
Wheeler

Jacinta 
Parsons

Karen  
Varker

CONSULTING PARTNERS

PITCH COACHES MCs

 Annual Review 2019



39 40Annual Review 2019

OUR 2019 DONORS  
AND PARTNERS

MAJOR FUNDING PARTNERS

Foundations (Corporate 
& Philanthropic)

Alan & Kate Gibson 
Foundation 

AMP Foundation

Australian Communities 
Foundation 

Clare Murphy Fund

Fairness Fund  

Initiate Action  
Community Fund  

Barlow Foundation

Barr Family Foundation

Clayton Utz Foundation 

English Family Foundation 

Equity Trustees

Frederick Mulder Foundation  

GMG Foundation 

Hantomeli Foundation

Harris Charitable Foundation

June Canavan Foundation

Peter Hunt Family 
Foundation

The Lionel & Yvonne  
Spencer Trust 

The Snow Foundation

Vasudhara Foundation

Individuals 

Anita Jacoby

Bill Manos

Cynthia Nadai

David Bennett 

David Ziegler 

Debbie Dadon

Eve & Frank Mahlab 

Gillian Corban 

Heather & Bill Webster

Justine Hickey 

Kate Jordan

Lucy & Mark Osborn

Mangala Martinus

Marion Webster

Michael Ihlein

Penny Winn

Peter Griffith 

Rebecca Gorman  
& John Sevior

Richard Spencer 

Rob Keldoulis 

Rosemary Grieve 

The Salteri Family  

EVENT HOSTS  
& PARTNERS

Accenture

Alliance

AMP

Bernard Orenstein

City of Melbourne 

Clayton Utz

Collier Charitable Fund

Connected Communities 
Melbourne

Deloitte

Impact Investing Hub

Impact Investing Summit  
Asia Pacific

Jack Brockhoff Foundation

King & Wood Mallesons

Koda Capital

Macquarie Foundation

Macquarie Group

Microsoft

Morgans

Optiver

PwC

Queensland Community 
Foundation

Queensland University of 
Technology

Red Hat Impact

SilverChef

Social Impact Hub

Start Some Good

Victorian Women Lawyers

Vivienne Court Trading

Workplace Giving Australia

OUR 2019 MAJOR DONORS, 
PARTNERS AND CLIENTS
TFN is a true network. We wouldn’t exist 
without the collective generosity and 
passion of our donors, partners and 
supporters who share our vision for a more 
equitable society. Thank you for believing 
in us and in the power of what we can do 
together to create social change.

IN-KIND  
PARTNERS

Baker McKenzie

Clayton Utz

Hall & Wilcox

Instagram for Good

JBWere

KPMG

ALLIANCE 
PARTNERS

Benojo 

Impact Investment Summit

Asia Pacific

Kilfinan Australia

Non-Profit Alliance

Philanthropy Australia

Social Ventures Australia

Spark Festival

The Growth Project

TFN LEARN CLIENTS 

5 Point Foundation

Ardoch 

Aurora Education Foundation

Australian Communities 
Foundation

Australian National University

Central Coast Council

Charles Sturt University

Commonwealth Bank of 
Australia

Coordinare (South Eastern 
NSW Primary Health 
Network)

Give Where You Live 
Foundation

Good Return

Gunawirra

Hear and Say

Hunter New England and 
Central Coast Primary Health 
Network

 

icare

Learning for Life  
Autism Centre

Macquarie Group

Murrumbidgee Primary 
Health Network

Neighbourhood Houses 
Victoria

NIB Foundation

Phyllis Connor  
Memorial Trust

Regional Development 
Victoria

Results International

Southern Cross University

Sydney School of 
Entrepreneurship

The Growth Project

The Shepherd Centre

The Wayside Chapel

Victorian Multicultural 
Commission



PLEDGE AT AN EVENT 

Hear the stories of the grassroots non-

profits addressing society’s biggest 

challenges and pledge your support 

HOST A WORKSHOP
Sponsor a TFN workshop that builds 

the skillset of non-profit leaders and 

teams 

GET INVOLVED DONATE TO TFN
Your contribution will help cover 

TFN’s ongoing operations, fund new 

initiatives and enable us to reach more 

people in more places in more ways 

BE AN EVENT PARTNER
Provide a venue, contribute matched  

funding, engage staff, clients and  

guests at TFN Live 

HOLD A WHITE LABEL EVENT
Bring the magic of TFN’s live crowdfunding  

model to support your corporate giving  

strategy or a larger non-profit

GLOBAL 
IMPACT
TFN Australia is part of a global 
network that includes affiliates in 
20 countries around the world. The 
Funding Network was founded in 
the UK in 2002 and introduced in 
Australia in 2013 by Lisa Cotton and 
the late Steve Lawrence AO. To date, 
the global network has raised over 
$25.6 million for 2,000 non-profits.
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VISION  
FOR 2022

TFN has built the capacity of the non-profit 
sector. We intend to host 28 TFN Live events 
raising $3.6 million for 84 non-profits and actively 
supporting more than 300 alumni through 
ongoing training, workshops, networking 
opportunities and pro bono service offerings 
from our partners. This will bring our total impact 
to date to an estimated $22.5 million for 654 
programs and 2,740 non-profit leaders delivering 
benevolent relief to people in need.

TFN has a scalable operating platform.  
We plan to deliver 80 TFN Learn events that raise 
an estimated $6 million for our clients and pitch 
coaching, workshops and other services that 
support more than 1,000 non-profit leaders. With 
the adoption of new technology, we will reach 
more people in more places than ever before 
and test new ways of engaging our network of 
supporters before, during and after our events. 

TFN has forged deep and funded partnerships. 
We will seek to build on the strong 
foundation of support offered by corporate 
and philanthropic partners who share our 

commitment to the non-profit sector.  
We will engage government leaders in the 
collective giving movement and look for ways 
to engage new partners to support our mission. 

TFN has strengthened the culture of giving in 
Australia. We will introduce an ever-increasing 
number of people to the joy of giving through 
our live crowdfunding events, act as an informed 
and prominent voice in grassroots giving, support 
the next generation of philanthropy and extend 
our model to regional and rural Australia. We 
are incredibly excited by the potential of our 
Kids Giving initiative and the early results of 
our regional/rural pilot, both of which have the 
potential to fuel our continued growth.

TFN has a sustainable business supported by 
strong governance. We will be guided by an 
active, engaged board, evolve our business and 
operations to meet the needs of the environment 
in which we operate and demonstrate an ongoing 
commitment to best practice governance, 
sustainability and continuous innovation. 

TOGETHER, WE CAN MAKE OUR VISION A REALITY: 

As we look ahead, TFN has set 
ambitious goals that see us increase 
our impact by two-fold - 100% - 

over the next three years. 
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1 Chifley Square  
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